DEBORAH J. LOWENSTEIN

76 Fourth Place. #4
Brooklyn, NY 11231
     
                               dlowens218@gmail.com

(Cell)917.864.5620

EXPERIENCE
TANGO MEDIA, New York, NY



April 2007- May 2008 

Consumer Marketing Director

· Secured five new partnerships in less than six months that grew web traffic by 15%.  Secured paid advertising as a part of new partnership drives.
· Initiated and launched an affiliate marketing program which helped secure an ad network arrangement; track all web and ad traffic with Omniture and ad tracking programs, SEO, SEM
· Honed NS strategy to decrease draw and increase sales percent.
· Started acquiring paid licensing deals for company content.

· Launched a series of successful, revenue generating, brand building singles events.

· Wrote for and copyedited blog roll using WordPress.
LTB Media, New York, NY




May 2006-April 2007
Consumer Marketing Director

· Managed staff of five on 2 international titles and 2 local in the high end art field.
· Provided traditional circulation models as well as regional distribution
· Initiated a program to distribute one title via street boxes which resulted in increased advertising.

· Negotiated new fulfillment contracts in US and UK which resulted in 20% savings.

· Increased NS efficiencies by 25%.

· Supervised Art Fair participation and all Marketing efforts.

· Launched Culture & Travel magazine with a starting circulation of 100,000.

· Worked closely with web team to make subscription ordering easier for customers around the globe with website relaunch.
.
DOUBLEDOWN MEDIA, New York, NY


August 2004-May 2006
Circulation Director

· Managed all aspects of launch for three titles; two controlled consumer and one NS only.

· Trader Monthly (Europe) is a controlled title and Justice was consumer.

· Negotiated and set up fulfillment.

· Completed initial BPA Audit and filed for periodicals status in less than 18 months which resulted in a savings of $30,000 per issue.
· Launched Trader Monthly with a circulation of 100,000 and Trader Monthly Europe with 50,000.

LIFESTYLE MEDIA, New York, NY



September 2002-December 2004
Circulation Director

· In charge of all sources for eight titles, four BPA, seven paid and one controlled.

· Handled BPA for four titles including initial audits on three.

· Worked closely with Advertising to develop new advertiser partnerships and to integrate advertising goals with rate base and circulation initiatives

· Supervised staff of four.
WEST EGG COMMUNICATIONS, New York, NY

January 2002-August 2002
Circulation Director

· Responsible for all sources for BOOK Magazine, a BPA audited title.

· Worked closely with financial office to produce budgets and P&L’s.

· Worked with Marketing to develop relationships resulting in Advertising/Circulation partnerships.

TIME MAGAZINE, New York, NY



November 1999-July 2001

Consumer Marketing Director/Manager

· Managed all sources of donor acquisition for Time Magazine, including direct mail (sweepstakes and non-sweepstakes), inserts, agents, wraps and package inserts.

· Directed all Consumer Marketing aspects of Time Large Edition.  Handled all acquisition efforts including 3 million pieces of direct mail and supervised all billing and renewals.

· Worked closely with Marketing to develop new relationships in the “Senior” market.

· Initiated program to provide better delivery to customers.

· Supervised staff of four responsible for twenty-six million pieces of sweepstakes direct mail, including all aspects of mailing and budgeting.

TURNSTILE PUBLISHING CO., Orlando, FL


August 1998-November 1999
Consumer Marketing Director

· Responsible for all aspects of circulation for weekly, bi-weekly and bi-monthly magazines including Golfweek, paid and controlled, BPA and ABC.

· Launched controlled title (Golfweek’s Superintendent News) and Website.

· Budgeted department titles and ancillary products using MPMW model.

· Managed all aspects of direct mail four times annually, totaling more than four million pieces.

· Developed subscription commercials and negotiated airtime and telemarketing set-up.

· Instituted advanced renewal that earned over $100,000 in unbudgeted revenue.

ADVENTURE MEDIA, INC., Incline Village, NV

August 1997-August 1998
Circulation Director/CFO

· Responsible for circulation of three magazines, one paid and two controlled.

· Implemented new renewal and billing series, resulting in 10% increase in renewals.

· Worked on title change with various agencies and vendors.

· Established newsstand initiatives to provide proper distribution of new title.

· Managed all company finances; responsible for budgeting for department and company.

GCR PUBLISHING GROUP, INC., Director of Subscriptions, New York, NY 1995-1997

NEW YORK LAW PUBLISHING CO., Circulation Manager, New York, NY 1992-1994

HEARST MAGAZINES, Circulation Planning Analyst, New York, NY 1989-1992

NATURE PUBLISHING COMPANY, Circulation Assistant, New York, NY 1988-1989

CONSULTANT





ongoing
Draft Worldwide (2004) Direct Mail Production Manager on Verizon account.

Guccione Media- Gear Magazine (2002)

Fairchild Publishing (2001) managed all new business and fulfillment for start-up WWD.com.

Playboy Enterprises (2001) managed all new direct mail business.

Times Mirror Magazines, Princeton Publishing Co., New York Law Publishing Co., and Mediterranean Travel & Gourmet Group (1996-1997)

Writing Solutions (1995-present) Writing for Direct Mail and Public Relations.
EDUCATION

Rutgers University, Rutgers College, New Brunswick, NJ, B.A. in English 1988

New York University, Summer Publishing Institute, New York, NY Summer 1988

COMPUTER SKILLS

Excel, Word, Powerpoint, MPMW Model

VOLUNTEER ACTIVITIES

Make a Wish Foundation (1999-pressent)- wish granting and speaker’s bureau

Samaritans Suicide Hot Line (1992-1997)- community outreach, speaker and hotline worker
