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Program Update
February, 2006:  Internet Marketing

“Mommy, where do customers come from?™”
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Larry Bailin, CEO of Single Throw, Inc. Internet Marketing pioneer, author of the upcoming book “Mommy, where do customers come from™” and thought leader behind the “Search to Success”™ methodology, will help you make sense of a new and rapidly growing breed of connected customer.  Larry will share the secrets of attracting and retaining customers through Internet Marketing. 

About the speaker:  

Larry Bailin is CEO and founder of the Internet Marketing Company Single Throw.  Larry is considered a pioneer in Internet Marketing, founding Online Resources in 1995, which was later acquired by Planet Technology Solutions.  Larry served as Director of E-Business for Planet handling Internet Marketing for such companies such as Hershey’s, Yankee Candle, Chanel, Wrigley’s and others.  In mid 2000, Larry formed Single Throw, whose clients include such prominent companies as Scholastic, Oxford Health, Symbol Technologies, BP Oil, DeVry University, Seton Hall, Conair and many others. 

Tuesday, February 28th, 2006, Noon-2pm

Angelo’s Fairmount Tavern, Atlantic City

Cost:  $20 members, $30 nonmembers

RSVP:  No later than February 24th to maria_terpolilli@cable.comcast.com
Stay Connected…

Have you visited our website lately?  You will be delightfully surprised to find a wealth of professional development tools, including book recommendations, helpful web links, job seekers’ resumes, and current job openings!  Stay connected…visit http://www.prcouncilofac.org/ today!

We Need Your Help.

The PR Council is an organization entirely run by volunteers.  There’s no office, no secretary…just a board of officers committed to providing networking and educational opportunities for members.  Presently, two officer positions are vacant.  If you are interested, contact any one of our officers:  Karen Aarons, Ralph Cooper, Felicia Lowenstein Niven, Jamie Mulholland, Walt Murphy, or Maria Terpolilli.

Member Spotlight/5 Quick Questions With…

Tracey Wiser, Principal

The Wiser Group

1. What is your greatest challenge at work? 
I would say that my greatest challenge at work is putting the important work above the urgent work.  Telephone calls, last-minute meetings and other distractions nearly always come before writing -- especially writing to promote our own company.  I finally finished enough copy to allow us to get our website online, which is nice.  Now if I could just write more than one newsletter per year...
2. What was one of your greatest professional successes this past year? 

 Our greatest professional success was the groundbreaking for the Riverwalk at Penns Grove.  About ten years ago, Bruce Willis bought property on the Delaware River in Penns Grove with the intention of redeveloping it into a retail, dining and entertainment destination.  He lost patience with the regulatory and approval process, so he sold the land to our clients, Fenwick Commons, LLC.  Because the residents of Penns Grove have been waiting such a long time for something to happen on that site, our clients really wanted the event to be a large public celebration.  We had about three weeks to plan it, and we invited over 5,000 people.  About 1,000 attended, and the event was covered on several Philadelphia area television and radio stations, as well as in the Philadelphia Inquirer, Courier Post, Gloucester County Times, Today's Sunbeam, and the News Journal in Delaware.  The media kit won a gold Jasper from the Jersey Shore Public Relations and Advertising Association, also.  We were very proud that an agency as small as ours was able to pull off an event of that magnitude. 
3. What personal hobby or activity do you look forward to when you’re not at work? 

 I love to work out, and I can't wait until the spring so that I can start running on the Boardwalk again.
4. What’s a good professional development tip you have for your fellow members? 

 One of my favorite books is Where the Suckers Moon by Randall Rothenberg.  It's about the relationship between Subaru and Wieden & Kennedy, the agency that produced the Nike "Just Do It" campaign.  The book covers the agency search process, and it's quite interesting to see what clients notice and what's important to them when they're interviewing various firms.  Subaru falls in love with Wieden & Kennedy at the presentation, but after they begin working together, the relationship changes.  I don't want to ruin the ending, but it's a really great look at the relationship between an agency (or PR professional) and a client.
5. What are you looking for from the PR Council in the next year to help you better do your job? 

I would love to see members of the media attend PR Council events, so that I can develop or strengthen my relationships with them.
-----------------------------------------------------------------------
The Public Relations Council of Greater Atlantic City was founded in 1978 by area newsmen and public relations professionals.  During the initial years of the Council, the public relations business was in its infancy as a profession in Atlantic City.  Newsmen and PR professionals worked together at a time when as many as three or four newspapers in a market would do almost anything to get an “exclusive story.”  As Atlantic City began its first “boom,” an increasingly professional public relations business began to emerge, and the Public Relations Council grew to represent all levels of the profession, from publicists to corporate communications specialists, to advertising and graphic arts professionals. Today, the Council hosts monthly meetings for professional development, on topics such as writing, marketing, government relations, crisis management, photography, media relations, and more.  Membership is open to anyone in the business community.  For more information, contact Karen Aarons at kaarons@accva.com

