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THIS MONTH’S PROGRAM: 
What we as Public Relations professionals can do 
to support the arts in Southern New Jersey
Though some of our companies may compete for business, the one constant in each of our overall goals is working to support the continued growth and prosperity of Atlantic City and the surrounding area.  For this month’s program, we’ll hear a special perspective from three representatives from local arts-related organizations, who will discuss ways in which we can work together to keep their organizations thriving…and our region growing.
Panel Members:

Phyllis Papa, Atlantic City Ballet (www.acbt.org)
Michael Cagno, The Noyes Museum (www.noyesmuseum.org), and 

The Atlantic City Arts Center (www.acartcenter.org)
Joanna Sykes-Saavedra, Dante Hall (www.dantehall.org)
Tuesday, June 26th 

Noon-2pm
Sofia Restaurant, 9314 Amherst Avenue, Margate
Cost:  $25 members, $35 nonmembers WITH RSVP by June 22nd 
$35 members, $45 nonmembers AT THE DOOR with NO RSVP

RSVP to maria_terpolilli@cable.comcast.com
Please note that because the PR Council pays for the head count we provide prior to our meetings, if you respond “yes,” and are a “no show,” we have no choice but to forward a bill for the fee paid on your behalf.  
Make YOUR organization even better…
The Officers of the PR Council will be meeting soon to begin planning programming for the 2007-2008 year.  Do you have a suggestion to further improve the group?  Would you like to get involved?  If so, contact any one of the officers listed below:
· PRESIDENT:  
Bill Cradle, atlanticcolor@aol.com

· PROGRAMMING:  
Felicia Lowenstein Niven, gr8twriter@aol.com
· WEBSITE:  
 
Ralph Cooper, acprcouncil@yahoo.com

· MEMBERSHIP:  
Jennifer Troncone, jennifer@salesevolution.com

· MEETING SITE:  
Maria Terpolilli, maria_terpolilli@cable.comcast.com
· NEWSLETTER:  
Jamie Mulholland, jamie@mulhollandmarketing.com
· PUBLICITY:  

Walter Murphy, wmurphypr@aol.com

Member Spotlight/5 Quick Questions With…

Jean Muchanic, Executive Director

Absecon Lighthouse
1. What is your greatest challenge at work? 
I’m one of two full-time employees running a state-owned property that is a tourism destination with a two-acre site that includes a history museum in the reconstructed 1925 Keepers House, gift shop, a 150 year old Lighthouse and lens, grounds, Oil House exhibit, public restrooms, numerous events and weddings, and, unfortunately, a deficit of $38,000.  It just simply costs more to operate the Lighthouse than the income generated and grant money received.  On my restless nights, it’s the deficit that presents itself as my greatest challenge.  And also taking care of this huge house and property…it’s like having a second home with bills, repairs, lawn maintenance, state reports, etc.  But the job is very fun, and the challenge is one I’m committed to overcoming.  I have a four-year plan for turning things around financially, and I’m in the middle of year three.
2. What was one of your greatest professional successes this past year? 

We had a very successful 150th anniversary celebration on January 15, 2007.  We got quite a bit of press coverage, both before and at the event.  I rely heavily on public relations to bring attention to Absecon Lighthouse, by issuing press releases, attending local events, partnering with other tourist destinations, and contributing free admissions to any organization or event needing a donation for one of their fundraisers.  And I recently became a wedding officiate so I can beef up wedding business at the Lighthouse.  Special discounts apply to all Public Relations Council members!
3. What personal hobby or activity do you look forward to when you’re not at work? 

My free time is spent with family and friends, both in the states and in Norway, where my husband’s family lives, including our grandson.  I enjoy walking my dog KoKo, gardening, Pilates, cooking, hitting the beach, and reading.  This month’s book club selection is “Einstein” and reading it is like studying for a degree.  Wish we had picked “Marley and Me.”
4. What’s a good professional development tip you have for your fellow members? 

It’s not really a tip, but more of an approach to living in the world with other human beings, which includes our professional liaisons.  I keep a quote by Plato on my bulletin board, and have carried it with me through the years.  It reads “Be kind, for everyone you meet is fighting a harder battle.”  
5. What are you looking for from the PR Council in the next year to help you better do your job? 

I’m always interested in the meetings and topics, and of course catching up with the members.  I’ve made some really good connections that have benefited the Lighthouse by being a member and attending the luncheons.  Keep up the great work!       
 
The Public Relations Council of Greater Atlantic City was founded in 1978 by area newsmen and PR professionals.  During the Council’s initial years, the PR business was in its infancy as a profession in Atlantic City.  Newsmen and PR professionals worked together at a time when as many as three or four newspapers in a market would do almost anything to get an “exclusive story.”  As Atlantic City began its first “boom,” an increasingly professional PR business began to emerge, and the Council grew to represent all levels of the profession, from publicists to corporate communications specialists, advertising and graphic arts professionals. Today, the group hosts monthly meetings for professional development such topics as writing, marketing, government relations, crisis management, photography, media relations, and more; membership is open to anyone in the business community. For more information, visit www.prcouncilofac.org or contact Jennifer Troncone at jennifer.troncone@primenewswire.com.[image: image1.wmf]






