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This month’s program: 
How to “click” with your photographer!  
Chances are we have all had the need to contract work for custom photography as part of a brochure, website or other type of marketing or promotional piece at one time or another.  But sometimes, one finds that there were certain things we were not prepared for, or answers to questions like…

· What do I need to do to prep the photographer before the shoot?  
· What do I need to do to prep the subject(s) of the shoot?  The location?  
· How can I effectively plan an outdoor shoot? 
· What’s better?  Film or digital?  
· What can I expect to be charged?  By the hour, or the job?  
· Do I need a signed release from the subjects?  
· What type of supervision is needed at the shoot?
· Who owns the photos?
This month, we’ll host three of the area’s most well known and regarded photographers to talk about the business behind the lens, answering these questions…and any you have, too!  
Tuesday, May 22nd Noon-2pm
The Palm at The Quarter in Tropicana Casino and Resort    

Cost:  $25 members, $35 nonmembers WITH RSVP by May 18th 
$35 members, $45 nonmembers AT THE DOOR with NO RSVP

RSVP to maria_terpolilli@cable.comcast.com
Please note that because the PR Council pays for the head count we provide prior to our meetings, if you respond “yes,” and are a “no show,” we have no choice but to forward a bill for the fee paid on your behalf.  
Panel Members:

Donna Connor:  www.photoface.com
After becoming the first female photographer in the main newsroom of the Press of Atlantic City, Donna Connor branched out on her own in 1981.  Since then, whether it was capturing a moment of affection between comedy legends Milton Berle and George Burns or getting fussy twin toddlers to “smile for the camera,” Donna’s personable style and keen eye for a great shot earned her a reputation for excellence throughout the South Jersey/Philadelphia region.  Her work has appeared in such publications as People, Sports Illustrated and Time, and her clients have included Atlantic City and Las Vegas casinos, several healthcare organizations, and the international law firm of Cozen O’Connor. 

John Dimaio:  www.johndimaiophotography.com/
John Dimaio has been a self employed advertising, portrait and wedding photographer for over 25 years. After obtaining a Bachelor of Fine Arts degree in photographic illustration with honors from the Rochester Institute of Technology, and an Master of Fine arts degree in fine art photography from the Tyler School of art in Rome, John went on to develop an international reputation as an artist and commercial photographer.  Recent clients include Hewlett Packard, The International Brotherhood of Electrical Workers, Korbel Champagne, MacGraw Hill, The Pier At Caesars, Crown Golf, Tahan Advertising, Rizolli publishing and the May Company. 

Bill Horin:  www.billhorinphotography.com
Bill Horin is a commercial photographer with over 25 years of experience.  He specializes in creative photos of people, food and dining, and healthcare. Some of his clients include NJN Public TV & Radio, China Grill Management Company, Shore Memorial Hospital, and Smith O'Keefe Advertising. He recently established the Visualize Photography Foundation in conjunction with the Noyes Museum to promote commercial & artistic photography in South Jersey.

Member Spotlight/5 Quick Questions With…

Jenna L. Dearth

Public Relations Specialist
AtlantiCare

1. What is your greatest challenge at work? 
One of the greatest challenges is keeping up with the latest trends and advancements in the ever-changing medical field and hospital industry. AtlantiCare is a very proactive and innovative company. The organization can be announcing, not one or two new things at a time, but more like five or six. There are many community/customer groups that rely on AtlantiCare for their health and wellbeing and as a source for important information. It is our responsibility not to just promote the great things we are doing, but also keep the public, city and state officials, health departments, emergency services and other agencies and organizations abreast of information.
2. What was one of your greatest professional successes this past year? 

My greatest success this past year was definitely joining AtlantiCare. I have had great jobs in the past, but I truly stand behind the quality work and service that AtlantiCare provides to the community.
3. What personal hobby or activity do you look forward to when you’re not at work? 

I spend a lot of time with my family especially my niece and nephew. I look forward to every moment I have with them. They are only two and five years old respectively, but they keep me grounded. I also spend most of my spare time serving on the board of a non-profit organization called Making Precious Strides, Inc., which we started last year to raise awareness of a disease called Hunter Syndrome. My nephew Zachary was diagnosed with this incurable genetic disease in July of 2003. The money raised helps fund research for a cure.
4. What’s a good professional development tip you have for your fellow members? 

The only tip I have is to keep educating yourself. Attend seminars, webinars, conferences, lectures, etc. whenever time allows. PR Newswire offers some great webinars that you can access right at your desk and only take about 40 minutes. At AtlantiCare, I am lucky that management recognizes the importance of education and encourages me to learn and grow in the field of marketing and public relations.
5. What are you looking for from the PR Council in the next year to help you better do your job? 

I am looking forward to more networking events to share important public relations tips and trends. Other professionals in your field can be the best resources.

 
The Public Relations Council of Greater Atlantic City was founded in 1978 by area newsmen and PR professionals.  During the Council’s initial years, the PR business was in its infancy as a profession in Atlantic City.  Newsmen and PR professionals worked together at a time when as many as three or four newspapers in a market would do almost anything to get an “exclusive story.”  As Atlantic City began its first “boom,” an increasingly professional PR business began to emerge, and the Council grew to represent all levels of the profession, from publicists to corporate communications specialists, advertising and graphic arts professionals. Today, the group hosts monthly meetings for professional development such topics as writing, marketing, government relations, crisis management, photography, media relations, and more; membership is open to anyone in the business community. For more information, visit www.prcouncilofac.org or contact Jennifer Troncone at jennifer.troncone@primenewswire.com.[image: image1.wmf]






