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This month’s program: The Life of a Foundation
For our March luncheon, we’ve gathered some of the area’s most well-known marketing executives from the nonprofit sector to give a fresh perspective on marketing and public relations from their point of view:  everything from the establishment and growth of a charitable organization to best practices in public relations, development and event management.  
Tuesday, March 27th, Noon-2pm
CARMINE’S at The Quarter, Tropicana Casino & Resort 
Cost:  $25 members, $35 nonmembers WITH RSVP by March 23rd 
$35 members, $45 nonmembers AT THE DOOR with NO RSVP

RSVP to maria_terpolilli@cable.comcast.com
Please note that because the PR Council pays for the head count we provide prior to our meetings, if you respond “yes,” and are a “no show,” we have no choice but to forward a bill for the fee paid on your behalf.  
Our panel members:

Adrienne Beinfest, Marketing to Win and The Stockton College Scholarship Benefit:  Staging a Special Event for a Foundation

Although the objective of Adrienne’s company Marketing to Win is to generate awareness, traffic and sales for primarily profit-driven entities (many of which are in the gaming industry) she also works in nonprofit fundraising both as a volunteer and professionally.  In addition to her work on the Stockton College benefit, Adrienne’s experience in this area includes work with the Beach Fest event, Just 4 Kids Foundation, and a number of area service organizations.  She is also an Adjunct Professor at Stockton, teaching a course in Consumer Marketing. 

Kathy Corbalis, Atlantic Cape Community College Foundation:  The Foundation at work in academia and specific fundraising efforts (including its best known event, the annual restaurant gala)
Kathy Corbalis has 29 years of experience in journalism, PR and fundraising, 23 at ACCC, and is Executive Director of College Relations and Associate Director of the ACCC Foundation.  Under her direction, the College Relations office has won over 45 awards, including a gold Pepperpot last year from the Philadelphia Chapter of PRSA.  She has a journalism degree from Syracuse, a masters in communications from Rowan and is enrolled in a fundraising program at Penn.  In 1999, she was named District 1 Communicator of the Year for the National Council for Marketing and Public Relations and was elected last year to the group’s board of directors.  

Bill Elliott, The Hero Campaign/John Elliott Foundation:  
“How I Publicized the Hero Campaign/John Elliott Foundation”
The HERO Campaign for Designated Drivers promotes the use of sober designated drivers to prevent drunken driving tragedies and has grown to become a national campaign with the involvement of state and local government, law enforcement, colleges, business, bars, taverns, and professional sports stadiums.  The HERO Campaign was founded by Bill Elliott and his wife, Muriel, in memory of their son, Navy Ensign John Elliott, a 2000 graduate of the U.S. Naval Academy who was killed by a drunken driver.  In recognition of their efforts, the Elliotts were honored as 2004 Citizen Activists of the Year by the National Commission Against Drunk Driving and in December of 2006 Governor Jon S. Corzine proclaimed New Jersey the first "HERO Campaign State" in honor of John and the Elliotts.  Bill is also Executive Director of the Shore Memorial Health Foundation. 

Diane Ramftl, Donald L. Perry Foundation for Cancer Research:  “How I Started A Foundation”

Diane has worked in marketing at the Atlantic City Hilton for 15 years and started her foundation in 2003 in honor of her best friend, who lost his battle with cancer at the age of 40.  The organization is dedicated to keeping hope alive for all cancer patients through funding new and innovative treatment programs.  She is a member of the Atlantic County Healthy Living Coalition and the Cape May County Chronic Illness Coalition, both of which are dedicated to promoting the health of those in South Jersey, with a particular focus on cancer.  She is currently enrolled in two certificate programs at the University of Penn in nonprofit management and fundraising and was honored last year with Hilton’s first Community Service Award for her work with the foundation. 

Member Spotlight/5 Quick Questions With…

Tula Christopoulos, Executive Director, Literacy Volunteers Association Cape-Atlantic, a United Way partner in both Atlantic and Cape May Counties
1. What is your greatest challenge at work? 

Keeping a step ahead of the demands of a non-profit organization with limited resources and funding.  On any given day, several unrelated multitasking skills are required on the job.  For example:   

Management:
a. Staff management

b. Office organization (reports/tax return follow-ups/auditor meetings/licenses, etc.)

Finances:
c. Accounts Payable and Receivable

d. Preparation of financial statements/other reports for Board of Directors' meetings

Program:
e. Tutor and student intakes, (student intakes often in Spanish)

f. Grant-writing for program funding

g. Watching that grant regulations are followed and that the required numbers of adult learners served are met to ensure re-funding the following year.

PR:

h. Writing press releases and other news articles about LVA, often in Spanish

i. Being interviewed for radio/TV/written media 

j. (PR for program) Speaking at tutor graduation

k. Speaking at various organizations about LVA

l. Event and fundraiser planning and creative brainstorming

2. What was one of your greatest professional successes this past year? 

Exceeding (Now two years in a row!) the number of adult learners we promised the Department of Labor (one of our major funders) to serve in both Cape May and Atlantic Counties and, subsequently, being re-funded by the DOL at the same level.

3. What personal hobby or activity do you look forward to when you’re not at work? 

Since I became Executive Director in the fall of 2004, this position has, often, required putting in a 10 to 12 hour day, sometimes weekends, too.  Consequently, there's not much time to pursue a hobby.  If I could, I would travel more often to Paris and Athens to visit family.  In a former life, I played guitar and sang professionally and would love to get back into it.  I can tell you that I do belong to the Dionysian Wine Tasting Society of South Jersey and enjoy participating in their events such as the annual meeting which just took place in Sonoma, California last week.  Incredibly wonderful!  I also enjoy attending Greek Orthodox services and directing and singing Byzantine hymns in choir.

4. What’s a good professional development tip you have for your fellow members? 

I was a computer consultant for 20 years and, as a small business owner/entrepreneur, I learned a lot from that old school of hard knocks. The PR Council of Atlantic City is made up of people who are employees as well as business owners so this is a two-part answer.  

A.  To all the members, if you want to leverage your membership in this and other civic/business groups, then be proactive in networking.  This means joining a committee and not passively attending meetings each month.  None of us knows where we'll be a year, three years, five years from now, and who may be able to help us today for tomorrow.  Cultivate relationships: Be a mentor; find a mentor.  Just keep learning, connecting and helping.  It all comes back, so make it come back in a positive way.  

B. To recent or new entrepreneur/business owners:  Don't hire people who are "just like you."  Different jobs require different temperaments and skills.  No one person can or should "do it all." Remember:  The people who work for you are not there to be your friends (If that happens, so much the better); they are there to help you further your enterprise's mission and to help you become and stay profitable.  Sometimes that means working with someone you would not necessarily choose to hang out with socially.

5. What are you looking for from the PR Council in the next year to help you better do your job? 

I would like to see more PR Council members supporting LVA's fundraisers (How about a PR Council team for the Trivia Challenge on May 12th?).  Our signature Wine tasting/Silent Auction is coming up April 27th. This year, we'll have a Microbrew sampling as well. And, it all takes place at The Carriage House which will be spectacular.  Also, we would appreciate any ideas to help in recruiting tutors.  This past year, we doubled our tutor training, thus decreasing our waiting list; yet, we still have about 60 adults in both counties waiting for a tutor to help them improve their basic literacy or English-language speaking skills.

 
The Public Relations Council of Greater Atlantic City was founded in 1978 by area newsmen and PR professionals.  During the Council’s initial years, the PR business was in its infancy as a profession in Atlantic City.  Newsmen and PR professionals worked together at a time when as many as three or four newspapers in a market would do almost anything to get an “exclusive story.”  As Atlantic City began its first “boom,” an increasingly professional PR business began to emerge, and the Council grew to represent all levels of the profession, from publicists to corporate communications specialists, advertising and graphic arts professionals. Today, the group hosts monthly meetings for professional development such topics as writing, marketing, government relations, crisis management, photography, media relations, and more; membership is open to anyone in the business community. For more information, visit www.prcouncilofac.org or contact Jennifer Troncone at jennifer.troncone@primenewswire.com.
